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MOT ONLY THE WAY PEQOPLE DRESS BUT ALSO TRENDS IN HOME WARE DESIGN, MAKEUP FASHION AND PEOPLE'S OVERALL ATTITUDES, IN
2 ATTITUDE OF A GENERATION, AND THIS 15

[N THE ST CENTURY THE STYLE TRENDS OF THE FASHION INDUSTRY DOMINATE THEWORLD MORE THAN THEY EVER DIDVAND CONTROL

A NOUGHTIES GENERATION THAT 1S NOT
OFCLOTHING YOURBODY, IT IS THE ES:

THE 605 FLOWER POWER DID NOT ONLY MEAN FLARES AND TUNICS, IT SUMMED UP THE WHOLE
EVEN MORE PROMINENT TODAYNOWADAYS, FASHION IS BOLD AND DARING, AND THIS REFLEC
AFRAID TOSAY WHAT THEY THINE, DR M R WHAT THEY WANT, FASHION 15 NOT JUST A ME
SENCE OF YOUR PERSONALITY AND BELIEES, AND DESIGNERS ARE WELL AWARE OF THE POWER THEY HOLD. DESIGNERS' FREDICTIONS AND
DESIGNSFOR THE COMING SEASON ARE MORE HOTLY ANTICIPATED THAN ANY OTHER REVELATION IN THE WORLD,
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